
VALUE DAY 2022



17 Warehouses

13 Production facilities

08 Countries





10 Years
of volunteering tradition

Modernise
old concept

Adopt to new ways
of work & employees’ needs

Optimise resources
to meet challanging economy



Atlantic Grab the
Opportunity

Atlantic P&CAtlantic Brands
Tina Miličić
Culture & EB Manager

Mojca Kodre
Quality Control Specialist, 
Izola

Stefan Tabački
Junior Purchaser and
Inventory Planning
Specialist, Novi Sad

Maja Šiprak
Senior Brand Developer 
for Cedevita, Zagreb

Ivan Jonjić
Brand Building Manager 
for Cedevita, Zagreb

Ivana Bilić 
Senior Digital Specialist
for Cedevita, Zagreb



Values

Strategy

People Educate Engage Impact



Educate Engage Impact



Educate Engage Impact



Educate Engage Impact



Adopt longest-
living culture 

program to new 
ways of work & 

economical 
circumstances

(BUD2022 vs 
BUD2019 = ½) 

Alling Value Day 
offer to employee 

needs

Foster 
connectivity and 

sense of belonging 
among employees

Engage approx. 
Same no. of 

employees as in 
pre-covid 

(2019=1.219: 
2022=1.305)

Accumulate 
charity fund min 

7K EUR 
(Fund 2022 = 10K 

EUR)

Value Day 2022 targets and results



VALUE DAY 2023 COMMON DENOMINATOR 
BY ESG COMMEETE

CLIMATE&SOCIETY

“Plants form the backbone of natural 
ecosystems, and they absorb about 30 

percent of all the carbon dioxide emitted 
by humans each year.”

Underlining everything we do at Atlantic are our values as driving force:
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Atlantic Grab the
Opportunity

Atlantic P&C

Mix&Match
Atlantic Brands

§ Jelena Milinkovič, Head of Marketing, 
Barcaffè

§ Marko Cerovšek, Senior Brand Building 
Manager

§ Laura Bortas, Senior Brand Developer, 
Kala

§ Ivana Bilić, Senior Digital Specialist, 
Kala

§ Iva Ramić, Senior Brand Builder, Kala

Gordana Jurković, Head of the
Office of Board President

§ Mojca Kodre, Quality Control

§ Iva Lemut, Corporate Communications

§ Tina Miličić, People&Culture

§ Tanja Prlenda, Designer


